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RQ 1. How can the phenomenon of digital transformation be defined and what are its 
specific characteristics?





RQ 2. How can we conceptualize and measure customer expectations related to 
connected objects? 

RQ 3. What motivates the use of connected objects? 



RQ 4. How can we design connected objects that attend to personal preferences while 
simultaneously operating in the most efficient way and how does it influence user 
perceptions of such connected objects?

Figure A:1. Overview of the research questions. 
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Context of the dissertation: Digital transformation

Focus of the dissertation: Technology acceptance

Exploring the role of connectedness Exploring the role of personalization



Table A:1. Overview of the studies included in the dissertation. 



Figure A:2. Structure of the disstertation. 
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