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How do consumers’ knowledge and confusion 

influence purchasing behavior of fruit products with a social sustainability label in high income coun-

tries?

Who are the Superfoodies? New Healthy 

Luxury Food Products and Social Media Marketing Potential in Germany

Can new healthy luxury food products accelerate short food supply chain formation 

via social media marketing in high-income countries?





Integrating multiplex relationship dynamics into farmers’ strategic decisions within food supply chain 


